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Ključ: priprema

 Segmentacija

 Ciljne grupe

 Interesovanja

 Online advertising

 Design kampanje 

 – veza ATL (TV, Print, Radio, OOH) – široka publika

 BTL – individua ili grupa – direct mark. Target grupa (SMS, emails, social media posts, flajeri,dogadjaji, PR)

 TTL – kombinacija 360 marketigng ATL+BTL, Digital marketing

 Time table

 WEB SITE



Online Advertising

 Social Media Advertising

 Content Marketing

 Native advertising

 Email Marketing

 SEM (Search Engine Advertising) - including PPC

 Google Ads, Paid search advertising

 Display Advertising - including banner advertising & retargeting

 Mobile Advertising

 Video Advertising





https://www.cr

eatopy.com/bl

og/banner-

standard-sizes/



Target audiences -Facebook

 Core audiences — an audience based on criteria like age, interests, and geography.

 Custom audiences — get back in touch with people who have previously engaged with 

your business.

 Lookalike audiences — reach new people whose interests are similar to those of your 

best customers.



INSTAGRAM

 Promote posts and stories directly from your Instagram professional account.

 Create ads from your Facebook Page and promote them on both Facebook and Instagram.

 Create ad campaigns in the Facebook Ads Manager to access full targeting capabilities.

 Photo ads

 Video ads

 Story ads

 Carousel ads

 Reel ads



X

 AGE 35-65

 X breaks down its ads into five goals:

 Awareness. Promote your messages and maximize your reach.

 X engagement. Promote your messages and get more reposts, likes, and replies.

 Follows. Promote your account and grow your X following.

 Website clicks. Promote your website and get more traffic.



Keywords – part of Headline
što korisnici traže i sadržaj koji trebate pružiti da 
biste zadovoljili njihove potrebe

 Keywords are important because they help you understand what users are searching for and the content you need to provide 

to meet their needs. The keywords you choose help define your content strategy and what topics to include on your website.

 Google Trends - što ljudi po svijetu taže

 Google Search Console - se može koristiti za generiranje ključnih riječi, koristiti je da biste vidjeli koja pretraživanja već donose 

saobraćaj vašoj veb stranici

 Answer the Public - što ljudi traže u vezi s određenom temom.Ubersuggest 

 Ubersuggest - unesete pojam za pretraživanje i prikazaće pregled statistike pretraživanja za tu riječ i daće vam i druge ideje za 

ključne riječi povezane s njom i ideje za sadržaj za taj određeni pojam.

https://trends.google.com/home
https://search.google.com/search-console/about
https://answerthepublic.com/
https://neilpatel.com/ubersuggest/


 Youtube

 TikTOK 

 Snapchat



 Thank you.
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